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Granting by the numbers

It all adds up: See how Fidelity Charitable® donors used their donor-advised funds to make a difference in 2025.
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Growing and unlocking capital for good

Tax-smart contributions of non-cash assets and investment growth generated
more dollars for charitable giving.
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Fidelity Charitable is the brand name for the Fidelity Investments® Charitable Gift Fund, an independent public charity with a donor-advised fund program. Various Fidelity companies provide services to
Fidelity Charitable. The Fidelity Charitable name and logo and Fidelity are registered service marks of FMR LLC, used by Fidelity Charitable under license. Giving Account is a registered service mark of the
Trustees of Fidelity Charitable.

Eligible grant recipients of Fidelity Charitable include IRS-qualified public charities described in Internal Revenue Code Section 501(c)(3), with the exception of certain types of organizations (e.g., non-
functionally integrated Type Ill supporting organizations). All grant recommendations, including scheduled grants, are subject to review by the Trustees of Fidelity Charitable. Third-party marks are the property
of their respective owners; all other marks are the property of FMR LLC. 1243709.1.0



